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Key Objectives
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Understand consumer perceptions,
attitudes and behaviours when it comes
to sustainable shopping

Understand consumer awareness and
perceptions of Prevented Ocean Plastic

Fieldwork 21/03 - 05/05 2022
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Our sample: Real Fresh Fish shoppers across all the major supermarkets,
based on a recent purchase they have made
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Note we have also tried to represent the profile of the fresh fish buyer
MATERIALS UK LIMITED demographically across our whole sample by social class and lifestage




Who is the Fresh Fish shopper? They tend to be more affluent, older, live
smaller households

1&2 Person HH
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‘ Source: Kantar | Total Fresh Fish | Demographics | Index vs Total Grocery
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Agenda

Understand consumer perceptions and
behaviours when it comes to
sustainable shopping
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Gauging opinions about plastic: 60% want to make better plastic choices.

Which of the below statements most reflect your opinion toward buying products packaged in plastic from grocery stores.

0 _ m | don't think plastic waste is a significant issue and shoppers shouldn't
60.8 Aj have to change their shopping habits

800
Seeking

better plastic|..
choices

m | don't think about plastic packaging waste, and it doesn’t impact my
purchasing decisions at all

I don't know much about whether plastics are good or bad forthe
environment, and don't know how shoppers would make the best choice

00 m Some plastics are worse for the environment than others, and shoppers

T should seek to make the best choice they can
Not willing to make y
Ghanges m All plastic packaging is bad for the environment, however it’s not realistic
12.2% 200 to avoid buying it entirely so shoppers should seek to make better
T choices
Willing to make _ o _
chanaes m All plastic packaging is bad for the environment and should always be
g avoided by shoppers
77.5%

Bantam Materials UK Ltd/Prevented Ocean Plastic LinkQ Survey, 2022
Q7. “Which of the below statements most reflect your opinion toward

‘ buying products packaged in plastic from grocery stores.”
Sample size: 1770
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There remains a clear lack of understanding/ awareness of sustainable
product features on pack.

Do you know if this product has any of the following features?
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Bantam Materials UK Ltd/Prevented Ocean Plastic LinkQ Survey, 2022
Q5. “Do you know if this product has any of the following features?

Sample size: 1770




More than half cannot confidently weigh up which packaging has the least
impact on the environment.

When thinking about your general everyday behaviours, to what extent do you agree or disagree with the following

statements? Key Barriers
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Bantam Materials UK Ltd/Prevented Ocean Plastic LinkQ Survey, 2022
‘ Q6. “When thinking about your general everyday behaviours, to what

extent do you agree or disagree with the following statements?”
MATERIALS UK LIMITED Sample size: 1770




Weighing up which packaging is better for the environment is even more
difficult online.

When thinking about your general everyday behaviours, to what extent do you agree or disagree with the following statemenis?

------------------------------------

“When in a store | feel Online Offline
like | can confidently § - :

oh up which Percentage of : ﬂ Pl :

We’_g P Respondents that ; o :
packaging has the least Agree ——— §
impact on the . 379% i 46.9% |
environment” i 13 :

Bantam Materials UK Ltd/Prevented Ocean Plastic LinkQ Survey, 2022
Q6. “When thinking about your general everyday behaviours, to what

extent do you agree or disagree with the following statements?”
MATERIALS Sample size: 1770




Understand consumer awareness and
perceptions of Prevented Ocean Plastic
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When it comes to logo awareness, 23% of participants had seen the POP logo

before.
44.4
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Bantam Materials UK Ltd/Prevented Ocean Plastic LinkQ Survey, 2022
Q9b. “Have you ever seen the following logos before?”

Sample size: 1360



Shoppers from Lidl are most likely to be aware of the logo, followed by Asda.

Have you ever seen the following logos before?

30.2
245
226
21.5
205
18.9 20.0 19.2
E TEsc0 Morrisons b M&S Waitrose
mTotal = A m|_id| mAsda B Tesco Merrisons iSainsbury’s mMarks & Spencer m\Wakrose
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Bantam Materials UK Ltd/Prevented Ocean Plastic LinkQ Survey, 2022
‘ Q9b. “Have you ever seen the following logos before?”

Sample size: 1661
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Those from later life stages have higher awareness of the POP logo.

Have you ever seen the following logos before?

Older Life stages \
showed higher
awareness than

Younger Life
stages of
recognising the
POP logo

= Pre-Family = Young Family 0-4 Years m Middle Family 5-9 Years = Family 10+ Years
= Older Dependents » Empty Nesters Retired

o Bantam Materials UK Ltd/Prevented Ocean Plastic LinkQ Survey, 2022
‘ Q9b. “Have you ever seen the following logos before?”

Sample size: 1360
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90% had positive associations with the logo. 20% are unsure of its meaning.

You told us that you had seen the Prevented Ocean Plastic logo before.

Which of the below words best describe what this logo means to you when on plastic packaging?
100.0

This plastic is made from recycled materials = 7.9

87.5
T’;’;;O This plastic has been collected from the shoreline IE— 13.6 200

This plastic is recyclable m— 8.2 80.0

This plastic won't become ocean pollufion T 34.1

70.0
Other This plastic has been reclaimed from (fished out of).. I————— 19.0

Positive This plastic is a sustainable plastic choice —u 9.4 60.0
This plastic is not as effective as new virgin plastic = 3.3 50.0
This plastic is notrecyclable Wl 2.7
Negaﬁve This plastic is unhygienic = 2.1 40.0
This plastic is used for greenwashing 1 0.9 30.0
This plastic is expensive W 1.8 20.0 e
This plastic will become ocean pollution IR 6.3
Don’tknow/Not sure IS 22.7 10.0
Other 1 0.3 00
00 100 200 300 400 Positive  Negative

Bantam Materials UK Ltd/Prevented Ocean Plastic LinkQ Survey, 2022
Ql10a. “Which of the below words best describe what this logo means to you

when on plastic packaging?”
Sample size:330




73% are interested in purchasing POP packaged products in the future

“With this description in mind, and assuming the product
would be a similar cost to your current choice,

would you be interested in purchasing chilled fresh fish =N
products packaged in Prevented Ocean Plastic?” o

B Not Sure
B Yes

Bantam Materials UK Ltd/Prevented Ocean Plastic LinkQ Survey, 2022
Qlla. “With this description in mind, would you be interested in purchasing

chilled fresh fish products packaged in Prevented Ocean Plastic?
Sample size:1170




Of the 73% that said they would buy POP, their main reasoning shows that it’s
better for the environment and they would be making a difference, and it’s a
simple positive choice.

You told us you would consider buying chilled fresh fish packaged in Prevented Ocean Plastic. Why is this?

73% of respondents said

It’s better for the environment | 42.3 they would buy fish

itwauld make me feel fie I'm making a diference  EEG_—G— . packed in POP (a11a)
it would be a simple positive choice providing the product itself stayed the e ———] ] ()
same |
It would be a convenient way to make more sustainable choices S 211
It would make me feel ike I'm reusing plastic [ 207 Slmple & Positive
It would help me differentiate between "good” and ‘bad” plastic [N 195 messaging Of bemg
It would get me to think about where plastic packaging comes from NN 10.3 better for the

environment and

I can be confident that I can recycle it [N 15.7 i 3
making a difference.

It is not made from new virgin plastic but recycled plastic [N 138
It seems easyto recyce NN 11.5
It would make the product overal more vauable to me [ 8.5

An easy win for

shoppers!
It doesn‘t seem like it would change the products | buy much [ 7.1
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Bantam Materials UK Ltd/Prevented Ocean Plastic LinkQ Survey, 2022
Qllb “You told us you would consider buying chillded fresh fish packaged

in Prevented Ocean Plastic. Why is this?”
Sample size:1292




And for those not sure if they would buy POP, they were not sure why!

You told us you weren't sure if you would buy chilled fresh fish packaged in Prevented Ocean Plastic. What, if anything, would prevent you from considering this?

50.3%

Of t_he 24.5% of reSpondef‘tS who of respondents who weren't sure if they would buy
said they were not sure if they fish packaged in POP did not know why
would buy fish packed in POP (11a)

on [ KNOW/INOT sure

Bantam Materials UK Ltd/Prevented Ocean Plastic LinkQ Survey, 2022

Qllc “You told us you weren't sure if you would buy chiled fish packaged in
Prevented Ocean Plastic. What, if anything, would prevent you from
considering this?” Sample size: 435



Further education on POP’s brand values will help convert those who were
unsure if they would buy chilled fresh fish in POP, alongside more pack visibility

You told us you weren't sure if you would buy chilled fresh fish packaged in Prevented Ocean Plastic.
What, if anything, would prevent you from considering this?

50 f— i, Based on the 24.5% of
i respondents weren't sure if
they would buy fish packed in
7.0 POP... (ai1a)
6.0
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20
1.0 I
0.0 ./
Idont know this | don't think | | don't |feellike bands Idontknow Idontthinkit's |dontthink this | don't think it wil | don't care about Idontthinkit's | dont trust this
organisation very would notice this understand what would use this to where the plastic any betterthan plasticwould be havea big whatthe plasticis hygienic organisation
wel logo on pack itis greenwash their would come from  otherplastic recyclableinmy  environmental made from
products available area impact

Bantam Materials UK Ltd/Prevented Ocean Plastic LinkQ Survey, 2022
Qllc “You told us you weren't sure if you would buy chilled fish packaged in

Prevented Ocean Plastic. What, if anything, would prevent you from
considering this?” Sample size: 435




And for the small group who wouldn’t buy POP packaged fish, they again
weren’t sure why

You told us you would not buy chilled fresh fish packaged in Prevented Ocean Flastic. What, if anything, would prevent you from considering this?

48.9%

of respondents who would not buy fish packaged in
POP did not know why

Of the 2.5% of respondents who

said they would not buy fish
packed in POP (ai1a)
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Bantam Materials UK Ltd/Prevented Ocean Plastic LinkQ Survey, 2022
‘ Ql1d “You told us you would not buy chilled fish packaged in Prevented

Ocean Plastic. What, if anything, would prevent you from considering this?”
MATERIALS UK LIMITED Sample size: 45




58% of Shoppers would be willing to change their purchasing behaviour
to POP, but there is still 29% that are unsure.

If Prevented Ocean Plastic had been available in this store for a comparable product to this product how would you respond?

| don’t know
= | wouldn't change 29.0 (A pOSitive Story fOl'N
The smallest frorrllzr;}:'ctésual POP, with over
proportion were 13.5 38% saying they
those unwilling to would make the
_ make changes switch & 19%

increasing baskets
\_ : Y,

| would buy the Prevented
Ocean Plastic product in
addition to my usual
product
19.3

| would switch to the
Prevented Ocean
Plastic product
38.2

Bantam Materials UK Ltd/Prevented Ocean Plastic LinkQ Survey, 2022
Q12 “If Prevented Ocean Plastic had been available in this store. What, if

anything, would prevent you from considering this?” Sample size:1360
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Key Takeaways

o-l Fresh fish shoppers want to make better plastic
choices are open and willing to make changes.

There are barriers to achieving this. Consumers currently
lack the confidence and ability to make sustainable
shopping decisions at the point of purchase - and this is
even harder online.

23% are familiar with the Prevented Ocean Plastic logo,
purchase intent is high, and there are no real barriers to
the brand, but there is still some education required to
better inform consumers about Prevented Ocean Plastic.
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sales(@preventedoceanplastic.com

comms(@preventedoceanplastic.com

team@preventedoceanplastic.com



